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of the second quarter, and in the report, the company
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Staying with orthodontics, leading clear aligner maker
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to reach 181,000 cases.
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Guillaume Daniellot, Straumann CEO, reminded analysts
to more patients in the second quarter of this year than
in a conference call: “When we held our last media conthey did in the quarterly periods before the pandemic.
ference three months ago, our industry was in lockdown.
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An interview with Dr Daniel Edelhoff
we were initiating measures to reduce our headcount
year over year. International shipments were up 149.2%,
opinion and those in the Europe, Middle East and Africa region and cost base in preparation for the economic recession
that the
(EMEA)
were
up
265%,
led
by
Iberia,
the
UK
and
Italy.
page 50
Can we use the word “permanent” when it comes to what we do in dentistry?
46pandemic is expected to trigger.” He added that
the situation on the day of the latest media conference
In the Asia Pacific region, clear aligner volume increased
Dr Scott D. Ganz
(12 August 2021) was more positive. “With the exception
by 50%, led by Japan, China, Australia and New Zealand.
industry news
of Latin America, which is still in the eye of the storm,
our regions report that more than 85% of dental
remarks
on improved
Ivoclar Vivadent Straumann
Live Experience
Tour—coming
together across Europe all of 34
practices are open. Correspondingly, between 85% and
patient volumes in 2021
Claudia Duschek
By Jeremy Booth, Dental Tribune International
of our facilities are open and our sales team are
“Our booth will be the meeting point for the exocad community” 100%48
operating at similar levels. In short, both we and our cusTheNovica
resultsSavic
of another international player, Straumann
An interview with
tomers are back to business.”
Group, will give readers an impression of the state of
Evolutions in imaging
with
hybrid
scanning
50
global dental markets.
total sales“[Our] core demographic, which has a
Sales An
at major
dental
climbed Inin the
the EMEA
sec- region,
He explained:
interview
withcompanies
Stephen Lusty
of compared
CHF 230 million
(€212.7
a 102%
Envistaofoptimistic
about continued
recovery
ond quarter of this year
with the
samemillion)
periodrepresented
median household
income
$68,000 (€58,000),
likely
Empower your the
dental
laboratory
52
increase,dentistry
which Straumann
creditedoutsized
to
in 2020, during which year-over-year
pandemic brought
to
experienced
pressures in their capacity to spend
An interview with Mathias
Fernandez
y Lombardiimplant brands, its Sales at Envista Holdings in the second quarter were
premium
and challenger
a grinding halt. In thesales
latestofseries
of earnings
reports,
on discretionary items given the significant inflationary
Cover image courtesy of
zirconia
54million, an increase
orthodontics
business,
and strong
in Germany,
$740.1
of 104.4%
some Multilayered
dental company
chiefsreinvented
praised
the recovery
of sales
headwinds
facing the
non-discretionary
categories
like year over year.
Rostyslav Drala/Shutterstock.com
An interview with
Atsushi
Matsumoto
and
Yuta Straumann’s
Tajima
Theand
close
of the period marked four consecutive quarthefalling
UK and
Turkey.
organicutilities
the market, whereas Iberia,
othersFrance,
outlined
discretiontransportation,
food.”
growth for Envista’s premium implant business—
sales
growth
inRevolutionising
North America
decreased
by 42%
during
3Shape concerns
Dental System
2021:
technician’s
work
throughters
AI of58
2/21
ary spending,
about
SARS-CoV-2
variantsthe
and
which achieved
sales growth
in the threethe insecond
quarter of 2020;
it increased
Brendan
sluggish
vaccineDay
rollouts
some geographic
areas.this year,SDC’s
target by
consumers,
Katzman 90%
said,core
appeared
to
dental laboratories
month
period ended 30 June.
135% to reach CHF 152 million. Salesbe
in favouring
the Asia Paproducts
over
manufacturer
news
60 services owing to pent-up
cific
rebounded by
63% in the demand
period to
David Katzman, CEO
of region
tele-orthodontics
company
forreach
apparel, automobiles and home-related goods.
CHF 103 million. In Latin America, where Brazil is the
Envista CEO Amir Aghdaei said during the company’s
meetings
SmileDirectClub
(SDC), was candid when he spoke with
Joblessness was also having an impact. He explained:
largest
contributor
revenue,
CHF 31 million in
earnings call that Envista had seen solid demand for its
MISinannounces
newmissed
dates
for
itstofiregional
fth global
conference
“Further contributing to 62
the unfavourable condition of
analysts
August. SDC
its earnings
expectasales represented a year-over-year increase of 174.4%.
infection prevention business, owing to the fact that enconstrained capacity on 64
spend on discretionary items
tions for
the quarter.events
Katzman pointed to SDC’s newInternational
hanced disinfection protocols are now the new normal.
and a general consumer preference for products over
est international markets, Spain and Germany, where
Aghdaei said: “We’re excited about the opportunities for
Straumann’s total revenue for the second quarter was
about the publisher
services, joblessness remains pervasive in four of our
he said “lingering effects” of the COVID-19 pandemic
a new CaviWipes 2.0 product. It features a two-minute
CHF 516 million. This represented a year-over-year insubmission
guidelines
larger states, California, 65
New York, Texas and Florida.
had hampered
earnings.
He said that, at home in the US,
universal contact time, shows efficacy against a broad
crease of around 92%—in the comparable period last
international
66 four states represent 40%
Through 10 July 2021, these
the company’s
targetimprint
demographic had been hit hard in
of the nation’s continuing jobless claims.”
the pocket by the health crisis.

interview

“Digitalisation brings the patient to the dental laboratory with 24/7 availability” 44

COVID-19 and the dental market:
The pandemic continues to bite

case report

The copyCAD 2: Complete success
for a complete denture

issn 1616-7390 • Vol. 12 • Issue 2/2021

CAD/CAM
international magazine of

interview

“Digitalisation brings the patient to
the dental laboratory with 24/7 availability”

case report

The copyCAD 2: Complete success
for a complete denture

interview

“Digitalisation brings the patient to
the dental laboratory with 24/7 availability”

industry news

Empower your dental laboratory

industry news

Empower your dental laboratory

04

CAD/CAM

CAD/CAM

2 2021

06

CAD/CAM
2 2021

CAD/CAM

INTERNATIONAL MAGAZINE OF
DENTAL LABORATORIES

2 2021

07

Dental Tribune International
CAD/CAM—international magazine of dental laboratories
CAD/CAM—international magazine of dental
laboratories aims to be one of the primary
sources of information for dental laboratory
owners, dental technicians and other dental
professionals offering chairside laboratory
services.
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Topics include market reviews, business strategies, dental laboratory news and education
on the newest developments in the field.
User-oriented articles discuss economic
aspects involved in running and sustaining
modern dental laboratories. In addition, the
publication provides advice on enhancing
patient services and integrating state-of-the-art
products as well as communication and marketing concepts.
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scriptions via the Dental Tribune website,
e-newsletters and social media channels.
In addition, the magazine is distributed free of
charge at major international congresses and
exhibitions as well as events targeting the
dental laboratory profession. For upcoming
online and virtual events, an e-paper version
of CAD/CAM will be made available to registered participants.
Clients may submit PR or product news texts
to complement their advertising in CAD/CAM.
Submission of clinical articles and case
studies is limited and subject to review and
approval by the managing editor.

CAD/CAM is published twice annually and has
a print distribution of 10,000 copies, with
additional digital reach from e-paper sub-
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CAD/CAM – international edition rates and formats
Special package includes
– cover image
– 1/1 page advertisement
– interview or company portrait
– clinical article/case report
– product PR

2/1 page

1/1 page

1/2 page

1/2 page

(double page)

(full page)

horizontal

vertical

1/4 page

6,470

→ Dimensions (w × h):

420 × 297 mm

210 × 297 mm

210 × 148 mm

105 × 297 mm

105 × 148 mm

→ Advertising Rates*:

5,250

3,250

2,450

2,450

1,950

*All prices in euros. VAT not included. Annual packages are avaible on request.
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March 11, 2022

April 2022

10,000

Subscription

2/2022

Aug. 19, 2022

Sept. 2, 2022

September 2022

10,000

Subscription

Addtional Event Distribution
AEEDC, Expodental, British
Dental Conference &
Dentistry Show, CAD/CAM
Conference Dubai, FDI,
EAO, ADF, GNYDM

CAD/CAM – regional edition
Country
Italy

Frequency
3

Distribution
Print

Digital

1,000

21,000

Language

2/1 page

1/1 page

1/2 page

1/4 page

Italian

4,750

2,650

1,950

1,450

Media Sales Contact
Contact us for more information, offers and individually-designed packages.

mediasales@dental-tribune.com
+49 341 48474 100

The most current version of this rate card is available at
www.dental-tribune.com/advertise-with-us.

